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or that the covering of furniture is
leather, top grain leather, or split
leather, when such is not the case.
When a furniture covering is made
from ground, shredded, pulverized or
powdered leather, industry members
should affirmatively disclose, in a
manner provided for under §250.1 of
this part, either the true composition
thereof, or the fact that it is not leath-
er.

(c) In the case of non-leather mate-
rial having the appearance of leather,
industry members should conspicu-
ously disclose facts concerning the
composition thereof either by identi-
fying the composition of the product
(e.g., ‘‘vinyl covering”’, ‘‘fabric-backed
vinyl”’, ‘‘upholstered in plastic’’) or by
a disclosure that the product is not
leather (e.g., ‘‘imitation leather’, ‘“‘not
leather”’), as provided for under §250.1
of this part. [Guide 4]

§250.5 Outer coverings. 2

(a) In connection with the sale of fur-
niture, members of the industry should
not use any direct or indirect represen-
tation concerning the outer covering
thereof which:

(1) Is false (e.g., using the term Mo-
hair to describe a fabric not produced
from fibers derived from the angora
goat); or

(2) Has the capacity and tendency or
effect of deceiving furniture purchasers
(e.g., by telling a half-truth, such as
using the unqualified word ‘“Nylon’ to
describe a blend of nylon and other fi-
bers).

(b) When (if) any identifying ref-
erence is made in advertising to an
outer covering made of a mixture of
different kinds of fibers, each con-

2Section 12(a)(2) of the Textile Fiber Prod-
ucts Identification Act (72 Stat. 1717; 15
U.S.C. 70) specifically exempts ‘‘outer cov-
erings of furniture’ from the application of
the Act. Section 14 of the same Act provides
that the Act ‘‘shall be held to be in addition
to, and not in substitution for or limitation
of, the provisions of any other Act of the
United States.” Therefore, corrective action
involving deceptive practices in the sale of
furniture would be initiated under the au-
thority of Section 5 of the Federal Trade
Commission Act which prohibits ‘‘unfair
methods of competition in commerce and un-
fair or deceptive acts or practices in com-
merce.”’

§250.5

stituent fiber present in substantial
quantity (at least 5 percent) should be
designated in the order of its predomi-
nance by weight (e.g., ‘‘cotton and
nylon’’) in a manner provided for in
§250.1 of this part. If a fiber so des-
ignated is not present in a substantial
quantity (less than 5 percent) the per-
centage thereof should be stated (e.g.,
“‘cotton, rayon, 3 percent nylon”’).

(c) When (if) any identifying ref-
erence is made on a tag or label to an
outer covering made of a mixture of
different kinds of fibers; each and
every kind of fiber present in such
outer covering should be identified by
showing the fiber content with percent-
ages of the respective fibers in order of
their predominance by weight (e.g., ‘55
percent Cotton, 45 percent Rayon’’). In
the case of pile fabrics, identification
of the fiber content should be made on
a tag or label by stating:

(1) The fiber content of the face or
pile and of the back or base, with per-
centages of the respective fibers in
order of their predominance by weight
and the respective percentages of the
face and back showing the ratio be-
tween face and back (e.g., ‘‘Face 60 per-
cent Rayon, 40 percent Nylon—Back
100 percent Cotton; Back constitutes 80
percent of fabric and face 20 percent’);
or

(2) The percentages of the fibers of
the face or pile and the back or base in
relation to the total weight of the fab-
ric (e.g., ‘40 percent Cotton, 40 percent
Rayon, 20 percent Nylon’’ to describe a
fabric having an all nylon pile consti-
tuting 20 percent of the total weight
backed by a b0 percent—50 percent
blend of cotton and rayon).

(d) No representation should be
made, directly or by implification, that
an upholstery fabric has been tested
unless:

(1) Actual tests have been conducted
by persons qualified to perform and
evaluate tests on upholstery fabrics;
and

(2) Such tests were devised and con-
ducted so as to constitute a reasonable
basis for evaluating the fabric for use
as a furniture covering; and

(3) Such representation is accom-
panied by a conspicuous and accurate
statement, in layman’s language, of
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§250.6

the actual test results. (See Note fol-
lowing paragraph (e) of this section.)
(e) No direct or indirect representa-
tion should be made concerning any
performance characteristic of any up-
holstery fabric unless at the time such
representation is made the advertiser
has in his possession a reasonable basis
therefor, which may consist of com-
petent scientific tests and/or other ap-
propriate substantiating materials.

NOTE: On demand by the Commission, any
advertiser who makes representations con-
cerning tests or performance characteristics
of fabrics should submit documentation of
such tests, studies, and other data (as he had
in his possession prior to the time the claims
were made), which purport to substantiate
the truth of such representations. Accurate
records of all such documentation should be
maintained for three years from the date
such representations were last disseminated.

[Guide 5]

[38 FR 34992, Dec. 21, 1973; 39 FR 1833, Jan. 15,
1974]

§250.6 Stuffing (including filling, pad-
ding, etc.).

Members of the industry should not
make any direct or indirect representa-
tion relating to the stuffing of fur-
niture which:

(a) Is false (e.g., describing cotton
stuffing as ‘“wool”’, or urethane foam as
“latex foam rubber’’): or

(b) Has the capacity and tendency or
effect of deceiving or misleading (e.g.,
by telling a half-truth, such as describ-
ing shredded or flaked foam rubber
stuffing as ‘“‘foam rubber’ without dis-
closing, in a manner provided for under
§250.1 of this part, that it is shredded
or flaked, or describing any non-latex
foam cushion as ‘‘foam’ without dis-
closing the kind of foam used, such as
‘“‘urethane foam’’).

(1) The unqualified terms ‘‘Foam’’,
“Latex” or ‘“Latex Foam Rubber’” or
other terms of similar import, should
not be used as descriptive of any part
of the filling of an upholstery which
does not consist of one or more homo-
geneous pads of latex foam rubber.

(2) When an wupholstered industry
product contains filling material con-
sisting of a top layer of homogeneous
latex foam rubber, or of other type of
stuffing which is of substantial thick-
ness, and another layer or layers of
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other material, terms such as ‘‘latex
foam rubber’”’, ‘“polyurethane foam’ or
other terms which accurately describe
the composition of such top layer may
be used as descriptive thereof, provided,
however, That in immediate conjunc-
tion therewith, nondeceptive disclosure
is made of the fact that only a part of
such filling material is of latex foam
rubber or such other type of designated
stuffing.

(3) When the filling is composed, in
whole or in part, of latex foam rubber,
polyurethane foam, or other type of
stuffing which has been shredded,
flaked, or ground, full and nondecep-
tive disclosure should be made of such
fact in immediate conjunction with
any such term irrespective of whether
the pieces or shreds of latex foam rub-
ber, polyurethane foam, or other type
of stuffing are in loose form or are held
together by glue or some other adhe-
sive agent.

NoTE: This section is promulgated under
the Federal Trade Commission Act for the
purposes of interpreting requirements of
such Act and to assist in the general enforce-
ment of the Act. The section is not to be
construed as relieving industry members
from full compliance with applicable State
and local legal requirements.

[Guide 6]

§250.7 Origin and style of furniture.

(a) Industry members should not
make any direct or indirect representa-
tion which is false or likely to deceive
prospective purchasers of furniture as
to its origin, either domestic or for-
eign. For example:

(1) Furniture manufactured in the
United States should not be
unqualifiedly described as ‘‘Danish”’,
“Spanish”, ‘“‘Italian’’, ‘““English’’, or by
any other unqualified terms suggesting
foreign origin, unless the fact that
such furniture was manufactured in
the United States is clearly and con-
spicuously disclosed in advertising and
on the furniture by means of such
statements as ‘‘Made in U.S.A.” or
“manufactured by’ followed by the
name and address of the domestic man-
ufacturer.

(2) When appropriate, furniture may
be described by such terms as ‘‘Danish
Style”’, ‘“‘Italian Design’’, ‘‘Spanish In-
fluence”, ‘“‘English Tradition” or by
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