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Postal Rate Commission § 3001.92

matter of rates and fees or mail classi-
fication and shall render a public re-
port if the complaint involves other 
matters. The Commission shall notify 
the complainant, the Postal Service, 
and any other parties in each com-
plaint proceeding of the action taken 
or the final disposition of the com-
plaint.

Subpart F—Rules Applicable to 
the Filing of Testimony by In-
tervenors

§ 3001.91 Applicability and general pol-
icy. 

(a) The rules in this subpart identify 
those areas in which intervenors in 
rate and classification proceedings 
could assist the Commission. Interve-
nors are free to file any relevant and 
material evidence which is not unduly 
repetitious or cumulative. 

(b) Intervenors are invited to submit 
the information specified in § 3001.92 (a) 
through (1) on a voluntary basis as part 
of their own direct cases. The Commis-
sion’s request that intervenors volun-
tarily file such information is not in 
derogation of the Commission’s and the 
presiding officer’s authority, pursuant 
to §§ 3001.23 through 3001.28, respecting 
the provision of such or other informa-
tion. Intervenors, particularly those 
making contentions under section 
3622(b)(4) of the Act, shall be aware 
that their failure to provide relevant 
and material information will be taken 
into account in determining the weight 
which the Commission accords to their 
arguments and evidence. 

(c) All evidence shall be filed in ac-
cordance with § 3001.31. The rules of 
general applicability of subpart A of 
this part are also applicable to filings 
subject to this subpart. 

[38 FR 7536, Mar. 22, 1973, as amended at 51 
FR 8827, Mar. 14, 1986]

§ 3001.92 Submissions by intervenors. 
In addition to any other direct testi-

mony submitted by an intervenor in a 
rate or classification proceeding, and 
in addition to further requests for in-
formation by the Commission, the 
Commission requests that the fol-
lowing information be submitted where 
applicable and where it is within the 

ability of the intervenor to produce it. 
If it is alleged that such information is 
representative of a significant segment 
of a rate-category of mail or of the 
users thereof it should be accompanied 
by a demonstration to that effect. 

(a) Description of intervenor. A state-
ment as to the nature of the business 
and operations of the intervenor. If the 
intervenor is an association, the names 
of the members of the association and 
a general description of their business 
and operations. 

(b) Usage of postal services. An identi-
fication of the extent to and method by 
which the postal services are used in-
cluding an estimated itemization of 
the postage cost by class and rate. 

(c) Intervenor’s mailing operations. A 
description of the mailing and handling 
operations of the intervenor for items 
which are to pass through the Postal 
Service. Descriptions of premailing op-
erations should include the details as 
to any special arrangements with the 
Postal Service. Also, a statement as to 
the total mail handling costs exclusive 
of Postal Service payments including a 
breakdown of such costs by, and identi-
fication of, the functions for which the 
costs are incurred. 

(d) Intervenor’s postage costs. A state-
ment of the relative importance of 
postage costs to other expenses. An es-
timated itemization of postage costs by 
class of mail as related to total oper-
ating expenses. If more than one major 
product is affected by postage costs, 
data should be presented for each, e.g., 
each periodical of a firm in the pub-
lishing business. 

(e) Financial impact of rate or classi-
fication changes. An estimate of the fi-
nancial impact of the proposed rate or 
classification changes on the inter-
venor, or aggregate data for members 
of mail user associations, together 
with details of the basis of estimates 
and supporting data. 

(f) Absorption/avoidance of rate 
changes. An analysis as to the ability 
or inability of the intervenor to absorb, 
avoid, or pass on postal rate changes, 
to customer groups (or advertisers or 
sponsoring organizations, if any). The 
analysis should include an analysis of 
the intervenor’s customers’ demand for 
the product of the intervenor’s indus-
try. 
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